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Hx 1; Re-wriie this passage in the simpre past r+rxss . 
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Every y*;*r I go to Balifor my holidays. I stay in * cmall hotel near the beach. ln the

mornings i *wrtir in the sea then I have breakfast by the swimming pool. I go shopping in

the aft*i"no*rls and in the evenings, I eat at my favorite restaurant. I usually have perrk

I - --'- ÿ-"

U'e*'V'shopping in the afternoons and in the evenings, si-re at **---* favorite

restaurant. $i-re usually chicken and noorlles. Before she --.-:--- back home, she -

a fevr' srouvcnirs for her friends. îhat is why her baggaEe is always heavy.

Sra*de'- - pu!-rii+ity-----advertisem ents

Uv)

Last year *ur,**o{,t: to Bati tor./o"^notie+yq. -n##a srnau r.,ot*r'Dar *J- n-lr.(
ln th,e mcrnings she swam in the sea then =l-,*lJnr*akf*çt by the swimming pool. Sl, :-

Ex 2: choos* the right word.

I - BENETTür",J mED A St-tOCKtNG .,.."........". !qiF{tcFi tR§ÀT§L} §. Lor oF BUzu,

Acivertisingcampaign-.--§onsurfien=-.@.,-}-.marketing

2 - MARKET'T*G tNFLi"JËNCËs ..... rc crioosr)îEÉ#^r 
'R.DUCT 

TNSTEAD cr.
AI.IÛTHER,
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5 - lr ls ii'.;iloRTANT To DETERMTNE ... iidHEtJ usrNG coupoNS.

redemptionrost§----saresc*sts----brandi*"g"f"nirh-u**rË
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3 . TÜCA ÜÛLA I§ TI.IE THE SOF]' iiR .IK FIELD

B e s t -- - - b ra n d - - -- - k n o'..,, ;-'r - . - \,'n a r k et I e 3 d e r

4 - fîIPTATED ÊUYING OË A PRODUCT AND P*SiTIVE WORD OF MOUTH ARE EXAMPlE§
cF ..,.,

honest buying----brand awarencs:s,.."--ftlranc{ loyalty ;l--favoritisni huy!ng
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a. â*i;'r* too Busy h. Business to Custorner s:. A rc,ck ban

2- What is B2C?

a.ASier..,^,/arschara.,mc.Bt'isinesstoCustomerU
3- What do B2B and B2G have in common?

d, Being too C*refu;

rwta. The Marketing $trategy is the same b. Tnel.- like strawberries

<i" ihe *,;siness model is the sar1re

4- If ihci fa*e*r crsates a shop anci s*lls sirawberrleç t* **s*lng customers, his business
ln*dLr. is *_ 'I

Gf,. sering services e. Farrning ;d .B2Bv--ü
5- if the i"arrrler sold his crop of strawberri+e t* a iâupern'lanket, his Business model wq:u!s*

b* -"*-_-?

.Farming e. liriiir:g Servtces d. B2C

Ex2:
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2-

3"

4-

d. B,rsiriess to Business

They both company selling pra,ïu+ts +r servir:e

,/1 ,- | J#*iJl ptçs +*t+sl pslills Içrt'ei§Yl p3ldl +6r*

'" / '.*"-o ,Jt"si Erlt ud,zÉI t i,a.ai:"1! i*ij+ÿt âiür ir!fu *3,Jsyr ç+orr."*ir :î,â.:.ct4
Ëx 3 : choose the right answer. é 
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